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MERRILLVILLE, IN

Epicenter of a bustling tri-state trade area

EASY ACCESS

to major highways I-65, I-80, I-90, I-84

43 MILES

Southeast of Downtown Chicago

137,900+

Total vehicles passing daily

141,809

Shorewood

employees within 10 miles

Valparaiso

Welcome

Conveniently located on US-30 just off 1-65 connecting to I1-80, 1-90 and 1-94, Southlake
Mall is at the epicenter of a bustling tri-state trade area. Anchored by JCPenney, Macy’s,
and AMC Showplace 12, Southlake Mall is an enclosed two-level shopping center with over
160 retailers including Kohl's, Express, JD Sports, Kids Empire, Starbucks, Akira, Carter’s,
Foot Locker, Pandora, Build-a-Bear, Dry Goods and more. Dine and unwind at one of the
many restaurants on property including Cooper’s Hawk Winery and Restaurant, Olive Garden,
Chili’s Grill and Bar, Cajun Boil and Bar, and Buffalo Wild Wings. Whether shopping, grabbing
a hite to eat or catching a movie, Southlake Mall is a one-stop shop for the community.
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. This dynamic shopping center not only offers a diverse range of retail .
options but also goes above and beyond to create an immersive and

; ; ‘ prm— : : - enjoyable §hopping experience. Through community engagement
injtiatives, such,as local events, workshops, and. collahorative projects
with nearby businesses, the center establishes itself as a focal point for

social interaction. The incorporation of entertainment elementsylilestin




Retail Mix
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Demographics

3-MILE 5-MILE 10-MILE
POPULATION 25,729 94,470 348,798
TOTAL HOUSEHOLDS 10,970 37,381 137,962

AVG. HOUSEHOLD INCOME $80,426 $79,872 $81,902

HOUSEHOLDS & EDUCATION
10-MILE RADIUS

137,000 $81,500+ $43% o oPh®
ooss | e Est]mated over 7 mll]lOIl
shoppers per year

59K+ College or Graduate Degree
20K+  Graduate or Professional Degree

219K+ High School Graduate or Higher 141,000+ Employees within a 10-mile radius
RACE & ETHNICITY
10-MILE RADIUS
62.1% white 31.4%
24.3% Bléck or African American AGE 25.3% 25.2%
1.7/0 Asian 10-MILE RADIUS 18-1%

3.3% Other

UNDER 19 20-34 35-54 55+
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Place-making

Customization,
Localization &
Curation

Context and details are important
Destination-worthy public spaces
Custom artwork & FF&E

Partnered with local artists & artisans
Customized music lists




lenant Marketing

Southlake features a full service Marketing team to develop and execute stra-
tegic Marketing campaigns and programs from community events to public art
installations to public relations to increase sales, traffic and visibility at the
center.

— DIGITAL & SOCIAL

Inclusion on property website and directories.

Regular social media posts on property social media
channels with paid support when applicable.

Opportunity to include info (offers, events, promotions) in
monthly e-newsletter.

— PUBLIC RELATIONS

Press releases coordinated with tenants, released in con-
junction with paid social posts.

Strong relationships with local media and influencers who
can offer turnkey services.

— ADVERTISING

General campaigns for center brand awareness across
digital, social, print and sponsorships.




Southlake Mall represents the diverse, f amily;f riendly community
that embodies the Northwest Indiana lifestyle.

GIFT WRAPPING
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DIVERSE
TENANT MiX

INTERACTIVE COMMUNAL SEATING PUBLIC ART AMPLE COMMUNITY ACTIVITIES
KIDS' EXHIBIT & INTERACTIVE GAMES PARKING & ENTERTAINMENT



By The Numbers

FACEBOOK WEBSITE

42,392 * Page Likes 1 4,000"' Average Monthly Sessions
1 1 2,800"' Average Monthly Reach 50,000"' Average Monthly Page Views
1 0,800"' Average Monthly Users

INSTAGRAM
3,650 + Total Followers EMAIL

6|900 ¥ Average Monthly Reach 66,000 * Total Subscribers

SMS

26,000"' Total Subscribers

P DISCOVER SOMETHING NEW

Liked by adrianabellgahan and others
southlake_mall  ALERT! §J ALERT! Q@
EHidsEmpire U

We hawe 2 Child Passes to & sE e US to give
starmul s i

SOUTHLAKE MALL #COMETOGETHER



Environmental,
Social &
Governance

OUR COMMITMENT

At Southlake, we honor our connection to the community and the environment, recognizing
blessings and generously sharing resources with others. Our management team at Trade-
mark Property strives to be stewards of sustainability across their portfolio of properties
by collaborating with stakeholders at all levels.

LED is highly energy efficient technology.
The widespread use of LED lighting has the
greatest potential impact on energy savings,
and we’re proud to have over 2,000 LED lights
installed. Solar panels also deliver energy
from our rooftops.

This is a crucial component to centralizing
property infrastructure. Our operations run
efficiently to monitor ventilation, lighting,
energy, fire, security systems and more.

We make recycling easy for our tenants and our customers.
All recyclables are placed in a single bin for recycling.

We will have several new stations to supply electricity
for electric cars and plug-in hybrids in the upcoming
year.

S

Cardboard recycling minimizes waste and improves the
overall hygiene of the environment. It also helps conserve
natural materials. Over 250 tons of waste are recycled per
year at Bridgewater Commons.



Ve
s DETENTION
POND

DETENTION

POND

=

DETENTION
POND

2 LEVELS
151,248sf

N /

)

2 LEVELS
164,574sf

e

CUBE WORKS

(UNDER DEVELOPMENT)

2LEVELS
138,640sf

KIDS EMPIRE.

AVAILABLE

37,400sf

AVAILABLE

2LEVELS
216,982sf

Site Plan

¢ 54%“0 Wings



N Lower Level

2 LEVELS
164,574sf
7 5
: o AT
z I
: SERPENTINE 8 = S
Y . s164 FIRE BOUTIQUE 140-0" y : ~ha N
/ 1000sf
v © 4 s 8
voi o o I al
° ° ° 90-11" ¥
$100 s108 5156 THE CHILDREN'S PLACE 5
B B B 3500sf 3 S276 U
I o o 5 o
38'-8" 53'-8" 115-10" I
— e o 4 . .
278 — 924 3 JOURNEYS KIDZ ]
& . KIDS FOOT LOCKER R . |
’ ’ ° ° ° > . MALL . . . o o 4
i & MAINTENANCE|
5 574’ :<'3 ;?
s PLAYTOWN 8 MALL STORAGE
p » 5
o o a =3 a a o - =
= NATIVE SUN [ by
2 < . . . . . ) 4
= 2035sf | & | 2
>
z Ve
2 Lo o °
S o @
. . |2 . . . i 4,
Y VICTORIAS SECRET 2 % Q 14602 o ° ° B ° o 23,0965 9
i § .
£ 3 2 s} 2 20sf 50 Y o © o
g 12,365sf - 2 5 ] » o o 3 = ® © =
B z 8 [} % 2 < 2 240 =
O w U = > a ) 3 . X
B8 o B B S > w cy 4 3 5 z
S < 3 i =)
Ss o S o = o o . 8 . < . ° ° o
3 = S n Im S » e [a)
" dg P 4 Sl > = 52 5
< 00z E I < v 2 o) iy
<R 6 98 Sl aglz A 4y S 2 &
LIy A= § ICY [4564 3 <] o W = LIJ
BAR200sf o3 » 2 Z =]
o N BANTER 12 s O . 8 2z | 7| ° ? 3 —
b 70" = 2 2 o3 [
572 BY % £ 5. 53 | 28 N | 8 m
0 AVAILABLE PIERCING % p a2 8 = hi <.
DIR 00s 7 25 =3 = S w &
% -, PAGODA AN o 3 2 = 25 48
) S 2 . ’ 2, ) ° 210 N& o< > &
] s o, _ 25 " & 4 N ) - & 3
i ) 4 < ) %, - Y&
~ e CARDTRONICS Yo 04 <
ATM1 y KB JEWELERS
Yo N MRS. FIELDS/ ° AVAIL =
28 ) TCBY 8% o <
. . . o8 |, %% % 2420
= 3
5 = (“ N <5 |0=% @
> @
82 | § . BATH & BODY WORKS/ ° m" Tow | 28 225 g
o3 | £ 5 2 WHITE BARN CANDLE zoé. O |3 I
o 2 Z S 58695t b Fusg - |z x
= > 3 = ® < ® ® N LA =} o
z % . . . . . . . B g =) A 2 @ % 0%
w 3 5 5 o = o o8 Eg
4 o Sz |3 3 8 I 28 S~
© + & &8 310 g & &
|THE FUNNEL g = = 5 z ®
< % o . . o . s 2 2 2 2 2 2 2 2 PR 2 o =2
) & i € g S
8 19,433sf g ©
I " 4
$324 8 R
AVAILABLE |, 3 3
i . . . . . . 5 .
1063sf
s
—L
sec ‘ S$304
o E MEGHANICAL
SUNSHINE © EQUPNENT
MART |5 2 Room
3 o s > = s
899sf - § MALL STORAGE
HOBART POLICE -
DEPARTMENT AVAI LAB L E
2296sf
2LEVELS o o o o o
138,640sf
. g a a a a a
5




\ 164,574sf

kmacys Upper Level

i
> Tooor o I
[ITITER
yd AVAILABLE [¢] [} e
/ 1227 © —
o il iy LENSCRAFTERS — Y N
= 800" 5359sf £’ il =
s BUSY BEE POTTERY [ |5 . ° ]::.%‘;
o . . &ARTSSTUDIO 3|45 s . . . soss” S638 FUN FLATABLES wls
- 3566sf 2972sf e
| CAJUN BOIL g 120-0" & 100-0° %
. & (2] aza3st . srco
s a s s s ALL YOU SEE ON TV < PROTOCOL RsTl Jc.
f 3 N/ 3 &M
= ,—‘ B —— gl | 8] 2014sf e @ . ° °
» 570 — . . Lounce
E 83-8" o 71-8" 1N 30-0"
Z - LAVISH BODY 5) MRS FIELDS COOKIES/
© 2 TCBY | —
.2 J . . . ° L 1491sf 304 SBARR
E 73-8 ” S624 R p6p6H CHINA ¢ ° ° 930sf O
g 5 $536 THE '163'5'}'9 5 MR. KAY'S STORAGE S634  $636G Wgﬁf CHICKE
3 S 8 1233sf 636H
. = 8 N o1 Leob FOOD PARADISE
S > 5 630sf
N ] I . . . g COURT sl
® z s o ] ) ]
5 t sem . \ CINCO DE MAYO 5 |[5] MAKI OF
. 5 %l - 2
3 2 : 3 CARDTRONICS * 3 o &[] 6o0st
Z Q 5 o e 8 GRILLED SUBS
I 1% & < ATM4
£y e = s 6 s s @ B - AVAILABLE
i g ) w - o DIR] . . ,, . o o
jm} g — o] - T 9 » h N KONG DOG 600sf
[ 9 o o] 4 A B 2 nc 8 2 :
[oF ] < 0] w w o w i < & 30-0"
[ok] o w @ < s Y s 3 <
05 28 @ i S a 3 & E B - BEELINE
4 18] | < . 2 . 2 Z. g .| = 2 * [ & —— AVAILABLE CBD
540" 2z 3y w? %3 Es Qs |5 g5 -3 E . Z e o ik
) 58 o1 zg SX 24 88 |2 JEWELERS - 5 u @ 607 |~ Q|| 81408t
og a8 © <8 Iy |T (S o [ o w o T
o% & 18078 AQ z 3w B 2 = s LIJ
o o 194" 7> 3. ® % ; '5 E o AUNTIE ANNE'S
40-0 48-8 S x I < o 7] AVAILABLE [}
0" v 0" 0" o w S a o~
S~ "50 3590 25" 230 2 o - 9 o | a . °
Oy Z % e g 1273sf
LA T : m
DIR N\ [ 3 ws i
w % R =3 <3 << -
238 < » G
o< z g
o N I 28
b 30" 20-0" 200" 300" 3 =)
~ 2 310" 37-9" - _ o
0" 300" 300"
<
2z 8 >
z'G ag 0B = R o
oy x a8 3 < o
=8 @ o § g £8 [ u <
8° w . . -9 g° =° 2 2 160"
4 Q 0" 0" o Q"
4 g > o o 55 5 U74 o oo 2 250 330 220 DIR
o T x w [ L I a > <% = s gv
x [= a g 5 k w u 7| ps7 ry 238
w =3 = w @ z 8 |Dayg)
3 o w E 3 b L B8N T2Y |, % Lz oz ez | %z
@ . i £ 2 2 2 elex| 508 & o g Lg x g NE % | 54%
o o o % . & L F = S . . P Lwiz o- 5 oz -0 N G&- O 3= g_u b 8 lee =3
5 e 8" g = 2 Il g% |=3|8g| @° z % x 5 . 8 [z B 2% EFE
2 3 < @ DIR L 4 S| o ? = w s a 3 s 3 3 °
2 g IF 4 © | W = 2 N -4
= w0 5 L 2 s 3 |3 2
% e S Bl E | Jd & o
q 2 O 8 h o 2 8 &
o o o o o o T - ° 2 = §n P o o o R
= T ¥ 9z < 4
3 ©
3
246" . . . . . J S| FUN ZONE
& [=] 1633sf
[ fo & 2
[ 1 = ¥
443"
. 5
& ki
812 AVAILABLE |3[]@ b+
1046sf
1 . . . . S
I BOOKS A MILLION
SERVICE AREA g
AVAILABLE p / |
openTo
BeLow 2LEVELS
138,640sf /
ILLED SUBS
O KIDS EMPIRE
12,600sf
\
DISE
] = R

AVAILABLE

S 37,400sf




b
LEASING

SOUTHLAKE

MITCH SPENCER
708.250.0978 MALL

MSPENCER@PACIFICRETAIL.COM

RYAN BACKS
317.389.6875
RBACKS@PACIFICRETAIL.COM

STEPHEN CASSELLA

201.694.3210
SCASSELLA@PACIFICRETAILCOM

LOCAL LEASING

NANCY LOPEZ
219.525.0331
NLOPEZ@VISITSOUTHLAKEMALL.COM

MAGGIE PAWELEK © @SouthlakeMallIN @ @Southlake_Mall
4308164110 219.738.2260 | visitsouthlakemall.com

MPAWELEK@PACIFICRETAIL.COM 2109 Southlake Mall
Merrillville, IN 46410
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Pacific Retail Capital Partners (PRCP) is one of the nation’s premier real
estate investment groups, with a proven track record of evolving and
repositioning large-format retail properties. Based in Southern California,
PRCP strategically leads over $3 hillion and 24 million square feet in
assets under direct management and an additional 17 million square feet
of asset management, advisory and master planning services.
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